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targeting one at a time, 375
 
Twitter hashtags and, 391
 
on your team, 414–415
 

Julich, Bobby, 30
 
Jungman, Lacy, 312–314
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Jurek, Richard, 370–373
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Kardon, Brian, 409–411
 
Katrina, Hurricane, 392
 
Kawasaki, Guy, 220, 232
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Kelly, Allen, 389
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Kerry, John, 174
 
Kessler, Andy, 30, 31
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Keysight Technologies, 397–398
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Kretchmer, Rafi, 222
 
Kreymerman, Ilya, 75–76 
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Landing pages, 401–404 
Langan, Mark, 42
 
Late Night with David Letterman (TV show), 113, 115
 
Lattice Engines, 410–411 
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Lawyers, 73, 83–85, 413
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Leggat, Ian, 288–289 
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LessLoss Audio Devices, 131–132 
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Letterman, David, 395
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Levi Strauss, 325
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infographics, 321–322
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profiles, 269
 
sharing, 277
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in news releases, 346–347
 
to social networking feeds, 356
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Listservs, 55, 73
 
Lithuania, 132, 308–309 
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Local language social networking sites, 284
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Logan, Lara, 374
 
Lohan, Lindsay, 393, 394
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Los Angeles County Museum of Art, 155
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LVL Studio, 188
 
Lycoming’s Thunderbolt engine, 133
 
Lynx Men’s Deodorant, 381–382
 
Lyon, Mark, 67
 

Mack, Owen, 331
 
MacMillan, John, 362–364
 
Made to Stick (Heath), 232
 
The Mad Tea Party (band), 119–120
 
Mainstream media. See also Media
 

blogs as drivers of stories in, 370–373
 
blogs versus, 81–83
 
employment trends in, 414
 

“Make the Number” research tour, 217
 
Mama Grizzlies, 164
 
Mancini, John, 211–212
 
Marantz, 334
 
“Marijwhatnow?” blog post, 307–308
 
Market2Lead, 144–146
 
“The Marketer’s Simple Guide to Creating
 

Infographics in PowerPoint,” 323
 
Marketing. See also specific topics
 
assets versus expense, 186–188
 
on Facebook, 261–264
 
four Ps of, 162, 193
 
interruption, 19–20, 192
 
long tail of, 32–33
 
new rules of, 37–38, 415–416
 
old rules of, 20–21
 
one-way interruption, 19–20
 
open-source model, 205–207
 
PR, convergence with, 38
 
sales leads as measurement of, 183, 184
 
sales versus, 8, 195–196
 

Marketing and PR plan: 
buyer persona profiles, 165–168 
buyer personas, examples of, 164–165 
buyer personas, in product development, 169–170 
buyer personas, in web marketing, 171–172 
buyers, beliefs of, 174–176, 191 
buyers, developing content to reach, 176–179 
buyers, focusing on, 161–162 
buyers, words of, 172–174 
content as marketing asset, 186–188 
dating analogy, 184 
free, measuring power of, 184–185 
goals of organization and, 162–164 
measurement and, 163, 183–186 
Obama example, 188–192 
product/service role in, 161–162 
senior executives, reaching via web, 170–171 
sticking to, 192–193 
template for, 179–183 

Marketing Lessons from the Grateful Dead, 279
 
Marketing over Coffee (podcast), 333
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Marketing the Moon (Scott and Jurek), 370, 400
 
Marketwired, 237, 345
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Maruna, Franz, 205–206
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Mashups, 120–121
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Mayer, Marissa, 209
 
McBride, Shaun, 154–155 
McCain, John, 190, 191, 192
 
McDermott, Chip, 39, 40
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McGee, Cara, 75
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McKee, Melissa, 276
 
McKee Pownall Equine Services, 276
 
McKesson, Deray, 153
 
McNeight, Mary, 328–330 
Measurement:
 
marketing and PR plan and, 163
 
metrics for, 185–186
 
new rules of, 183–184
 
sales and, 213, 217–218
 

Media. See also Mainstream media
 
importance of, 22–23
 
new rules for reaching, 366–378
 
pitching, 375–378
 
policies on, 95
 
PR and, 21, 22–23
 

Media alerts, 383
 
Media Marmot Search Tool, 364
 
Media relations, 368–370 
Media rooms. See Newsrooms 
MediaRoom service, 354
 
Media tip lines, 375, 384–385 
Meerkat, 152, 153, 154
 
Meetings, face-to-face, 272
 
Mentos, 113, 114–115, 116, 331
 
Message boards, 55
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Michelin USA, 379–380 
Microsoft, 361
 
Microsoft PowerPoint, 222, 224, 275, 319, 320, 323
 
Microsoft Word, 80, 237
 
Microtargets, 164. See also Buyer personas 
Middle names, 400–401 
Million Dollar Coupon, 123
 
Mind-set, 142–144, 409
 
Min-i-Mags 4 Mini People, 247–248 
Mirman, Eugene, 260–261 
Mixi, 284
 
Mobile apps, 56, 107
 
Mobile computing revolution, 245–248 
Mobile-friendly websites, 248–249 
Mobile Google, 248–249 
Mobile listening apps for smartphones, 107
 
Mobile marketing: 
app examples, 255–256 
audience, building with, 249–250 
geolocation and, 250–251 
mobile computing revolution and, 245–248 
mobile media room and, 254–255 
QR codes for, 251–254 
websites, mobile-friendly, 248–249 
WiFi network names and, 256–258 

Mobile media room, 254–255 
Mobile phone bill shock, 150–151 
Mobile recording gear, 334
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blogs, 87, 88–89, 114–116
 
keywords and phrases, 387
 

Montez, Sonia, 119–120 
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Movie sequels, 321
 
MSNBC, 6, 125, 327
 
Mubarak, Hosni, 158
 
Multimedia content for newsrooms, 357
 
Murray, David, 63
 
Musgraves, Kacey, 289
 
Music, 65–66, 69, 70, 72, 122, 253. See also iTunes
 
MyBO, 190
 
Mychaskiw, Marianne, 392
 
MyPlate, 142
 
MySpace, 284
 

Nadal, Rafael, 256
 
Nalgene bottle videos, 101
 
Nalty, Kevin, 331
 
Names, 256–258, 273, 300, 400–401
 
Naples Daily News, 123
 
NASCAR Dads, 164, 174
 
Nasdaq Stock Market, Inc., 174
 
Nastor, Jon, 107–109 
Nation, 90, 190
 
National Community Church, 417–419 
National Football League (NFL), 18, 379–380 
National Healthcare Marketing Summit, 229
 
National Instruments, 105
 
National Resources Defense Council (NRDC), 

128–130 
Natural search results, 396
 
Naughton, Jim, 49
 
Navigation links, 303
 
NBC, 123, 147
 
Needs analysis for newsrooms, 355
 
Negativity, 192
 
Nerdist, 371
 
Netflix, 32, 33, 38
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Netscape Navigator, 28
 
“The Network Effect: Telecom’s Socioeconomic 

Impact” (video series), 99–101 
New England Cable News, 377
 
New England Patriots, 379–380 
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New Media and PR class, 266
 
The New Rags (band), 119–120 
New rules. See also Old rules; specific topics 
of job search, 61–62 
of marketing, 37–38, 415–416 
of measurement, 183–184 
of media relations, 368–369 
of news releases, 339–340 
of PR, 34–36, 37–38, 415–416 
for reaching media, 366–378 

The New Rules of Marketing & PR (Scott), 5–7, 79,
 
274, 400
 

The New Rules of PR (Scott), 4–5, 121, 221, 341
 
The New Rules of Sales and Service (Scott), 195, 246,
 

319–320
 
The New Rules of Selling (Scott), 319–320 
New Rules of Social Media books series (Scott), 167,
 

186
 
The New Rules of Viral Marketing (Scott), 121
 
News, 138–140, 381. See also Newsjacking, 384
 
News2U, 121, 345
 
News conferences, live, 383–384 
NewsEdge Corporation, 3–4, 337–338 
NewsFire, 387
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brand damage and, 392
 
current events, tying your news to, 387–390
 

defined, 143
 
DeflateGate and, 379–380
 
finding news for, 385–390
 
for fun and profit, 393–394
 
Google Plus and, 384
 
journalists and, 381–382
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live-streaming and, 383–384
 
media alerts and, 383
 
media tip lines and, 384–385
 
of news about you, 390
 
newsroom and, 383
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Obama and, 380–381
 
pitching media and, 376
 
real-time marketing and PR and, 143
 
speeches and, 383
 
techniques for, 382–385
 
tracking people you know, 386–387
 
Twitter as tool for, 385, 389–390, 391
 

Newsjacking (Scott), 274, 381
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News releases. See also Newsrooms; Press releases
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to, 151–152
 

buyers, driving into sales process, 342–343
 
clients/prospects and, 349–350
 
distribution services for, 344–345
 
keywords/phrases buyers use, 340–342, 347–349
 
links in, 346–347
 
new rules of, 339–340
 
on newsrooms, 352
 
RSS feeds and, 345–346
 
searching and browsing, optimizing for, 355–356
 
social media tags in, 349
 
strategy, developing, 343–344
 
web and, 339
 
website, simultaneously publishing on, 346
 

Newsrooms. See also News releases
 
about, 351–352
 
background information in, 356–357
 
best practices for, 354–361
 
bloggers, embracing, 360
 
calls to action for journalists, 359–360
 
content for, 358–359
 
events, listing, 359
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global, going, 358
 
goobledygook, avoiding, 360
 
journalists, reaching, 353–354, 364–365
 
multimedia content, 357
 
needs analysis, 355
 
newsjacking and, 383
 
news releases on, 352, 355–356
 
product specs and other data, 357–358
 
purpose of, 364–365
 
RSS feeds, 360–361
 
as search engine optimization, 352
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New York Islanders, 92
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real estate marketing in, 123
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Twitter and, 391
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web-as-a-city metaphor, 57
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Ohio State University, 291
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One-way interruption marketing, 19–20
 
Online forums. See Forums
 
Online newsrooms. See Newsrooms
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Open-source marketing model, 205–207
 
Operation New Horizons, 374
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marketing expensive products with, 314–315
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Pinterest, 314, 317–319, 349
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blog, as companion to, 335
 
broadcast radio versus, 106
 
changes affecting, 106–107
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grammar tips, 109–110
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interaction with other media, 128
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phone interviews for, 334
 
podcasting as term, 107
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preparing show, 333
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sales and, 107–109
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thought leadership and, 224–225
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2004, 164, 174
 
2008, 90–92, 164, 175, 188–192
 
2012, 90, 164–165, 380–381, 390
 
buyer personas and, 164–165, 166, 174–175, 190
 
social media in, 190
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Press pages. See Newsrooms
 
Press releases, 23, 337–339. See also News releases
 
Press rooms. See Newsrooms
 
Prezly, 188
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Privacy, on blogs, 299
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PR MatchPoint, 123
 
PR Newswire, 237, 337, 341, 345, 352, 354, 383
 
Procter & Gamble, 19, 416
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commodity, 102–104
 
descriptions of, 241–242
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information about, 204–205, 357–358
 
introducing, 204–205
 
marketing and PR plan, role in, 161–162
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Google, 90
 
LinkedIn, 268–269
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PRWeb, 123, 345, 383
 
Psy (pop star), 112
 
PTC/USER World Event, 287
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Public relations (PR). See also specific topics
 
clip books as measurement of, 183–184, 
184–185
 

long tail of, 36–37
 
marketing, convergence with, 38
 
media and, 21, 22–23
 
metrics for, 183–184, 184–185
 
new rules of, 34–36, 37–38, 415–416
 
old rules of, 24–25
 
third-party ink and, 22
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Publishers, thinking like, 48
 
Publishing industry blogs, 97, 308
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QR codes, 251–254
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Quick and Dirty Tips podcast network, 109
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Radar, 393
 
Radio broadcasting, 106
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Rako, Paul, 398
 
Rambeau, Dee, 352
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Ready to Wear (Pedersen), 363
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Really simple syndication (RSS) feeds. See RSS feeds
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blogs, 144–147
 
“The Bridge” approach, 142–144
 
citizens, responding to, 147–148
 
crowdsourcing, 155–158
 
donating products, 149–150
 
fans, rallying, 141–142
 
news and, 138–140
 
newsjacking and, 143
 
news releases, 151–152
 
real-time mind-set, developing, 142–144
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on, 150–153
 

Twitter, 150
 
video feeds, live, 152–155
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Real-time mind-set, 142–144
 
Recording gear, mobile, 331
 
Red Bull Stratos mission, 137–138
 
Red Hat, 146
 
Refrigerators, 169–170
 
Regulation, industry, 150–153, 228–231
 
“Re:” in email subject lines, 367–368
 
Reis, Al, 232
 
Release forms, 313, 326–327
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Researching buyers, 166–167, 174
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Restaurants, 250, 251, 253–254, 318
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as measurement approach, 183
 

Reuters, 103, 337
 
Revella, Adele, 167, 168
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Rhythm Devils, 253
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Rice storage, 169–170
 
Richard, Chuck, 124, 125–126
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RightNow Technologies, 177–179
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ROI. See Return on investment (ROI)
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Romney, Mitt, 90, 191, 390
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Rovner, Mark, 264
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news releases and, 345–346
 
newsrooms, 360–361
 
podcasting and, 106
 
vodcasting and, 331
 

Rubel, Steve, 337
 
Rugby, 104
 
Role of Sharing More than Selling, 277–280
 
Rules of World Wide Raves, 117–119
 
Russinovich, Mark, 65–66
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Salem Health, 229
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closing deals, 205
 
communicating with customers after, 213
 
content strategy for improving, 214–218
 
informational content and, 203–204
 
marketing versus, 8, 195–196
 
measuring and improving, 213, 217–218
 
podcasting and, 107–109
 
product/service information and, 204–205
 
transformation, need for, 194–196
 
web content, influence on, 196–197
 

Sales Benchmark Index, 214–218
 
Sales cycle, 203–204, 340–341
 
Sales leads, 183, 184, 331
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CEOs as, 209–210
 
as content curators, 207–208
 
educating about new buying process, 210–211
 
generating attention with, 415, 416
 
reputation of, 194
 
role of, 194
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Santorum, Rick, 390
 
Sarbanes-Oxley Whistleblower Hotline rule, 172–173
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Scott, Allison, 13, 77, 141, 288
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Sea Change Strategies, 264
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Search engine advertising, 396–397
 
Search engine marketing:
 
blogs and, 397–398
 
carving out search engine real estate, 400–401
 
content, keeping old, 404–405
 
defined, 396
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Google, making first page on, 397–398
 
interruption-based advertising versus, 395–396
 
long tail of search, 399–400
 
search engine optimization, 398–399
 
web landing pages to drive action, 401–404
 

Search engine optimization (SEO), 352, 396, 398–399
 
Search engines, 118, 303–304. See also specific search
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Search Engine Watch, 125, 399
 
Seattlecrime.com, 308
 

Seattle Police Department, 307–308
 
Security Moms, 164, 174
 
Sedwick, Rebecca, 83–84
 
Senior living centers, 312–314
 
SEO (search engine optimization), 352, 396, 398–399
 
“The Sequel Map” (infographic), 321
 
Service Dog Academy, 328–330
 
Services, 161–162, 204–205
 
Service set identifier (SSID), 256
 
Sethi, Ramit, 223
 
The Shadowbox, 280
 
Sharapova, Maria, 256
 
Shareholder.com, 172–174
 
Sharing More Than Selling Rule, 277–280
 
The Sharpie Blog, 305–306
 
Shatner, William, 122
 
Sherlock, 75 
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Shopping sites, 284
 
Shore Communications Inc., 370
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Deliver More Revenue Faster” (Scott), 340
 
Short message service (SMS), 250
 
ShortsTV, 100–101
 
Sierer, Todd, 105
 
Signage, digital, 405–406
 
Signal integrity, 397
 
Sign-up systems, point-of-sale, 250
 
Silver, Trent, 393–394
 
Silver Oak, 287–289
 
Simonis, Linas, 308–309
 
Singapore Airlines, 337
 
Sinville, MaryAnne, 332
 
SitOrSquat (app), 255–256
 
606 Congress (restaurant), 254
 
60 Minutes, 325, 374
 
Skydiving record, 137–138
 
Skype, 334
 
Slashdot, 66
 
SlideShare, 121, 212, 224, 319–321
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Smartphone cameras, 327–328
 
Smartphone mobile listening apps, 107
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SMS (short message service), 250
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286–287
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fear of, 411
 
job search and, 62–64
 
policies on, 95, 413–414
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share buttons on websites, 202
 
tags in news releases, 349
 
types of, 55–56
 
web-as-a-city metaphor, 56–58
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Social networking. See also Social media; specific sites
 
agility and, 59–61
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exercise compared to, 292–294
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fans, connecting with, 280–281
 
feeds, newsroom links to, 356
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role of, 262–263
 
sharing tools on blogs, 301
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