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Audacity, 333-334
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Audio, 99, 131-132. See also Podcasting and podcasts
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B2B companies. See Business-to-business (B2B)
companies
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Blogging. See also Video blogging
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return on investment of, 79
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sales and marketing, 197
sales force effectiveness, 214-218
senior executives, reaching, 170
BusinessWeek, 126
BusinessWeek Online, 125
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Buyer personas:
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developing content for, 176-179
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in healthcare, 229-230
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Circuit City, 68
Cisco Systems, 99-101, 343, 414-415
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Citizen journalists, 191
Citizens, responding to, 147-148
City blogs, 307-308
Click fraud, 124-126
ClickZ,125,151-152
Clients. See Buyers
Clinton, Bill, 190
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Clip books, 183-184, 184-185
Closing the deal, 205
Clothes dryers, 169, 170
CMO (chief marketing officer), 409—411
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buyer personas, 45-46, 165-168, 176-177
direct-mail advertising, 17
sales cycle, 203-204
videos, 101
websites, 45-46
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300-301, 304
on breaking news stories, 384
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Communicating with buyers, 213
Communications, crisis, 289-292
Communications revolutions, 28-29
Community, staying connected with, 48-51
Computerworld, 227
comScore, 261, 283
concrete5, 205-207
The Concrete Network, 34-36, 38
Conferences, 286-287, 359, 404
Connected Planet, 151
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action, driving with, 51-52
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buyer personas and, 176-179
calendar-based approach to creating, 216-217
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Content: (Continued )
creating, 202-203, 216-217, 225-228
forms of, 220-225
influence of, 196-197
informational, 203-204
journalists, creating with, 226-228
keeping old, 404-405
as marketing asset, 186-188
multimedia, 357
putting it all together, 132-134
sales, influence on, 196-197
sales and, 214-218
salespeople as curators of, 207-208
thought leadership and, 52
Content management system, 80, 205-207
Contests, video, 102-104, 115
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Craigslist, 57
Create a Safety Buzz! (Ward), 222
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Credibility, 86
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DeflateGate, 379-380
Defren, Todd, 349
Delamarter, John, 133
Delicious, 129, 349
Delocated (TV show), 260

Developing Commerce in Africa: Phone Company in a

Box, 100-101

Diet Coke, 113, 114-115,116
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Drewien, Kathy, 121

Drucker, Peter, 220

Dubois, Niki, 273

DuMars, Bert, 305-306

Dunkin’ Donuts, 379
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Email delivery market, 151-152
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Email service providers (ESPs), 151-152
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Executives, 170-171, 209-210, 247, 359
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ExpertFile, 362, 364

Experts and expertise, 41-43, 328-329, 361-364
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apps, 266-267
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business use of, 270-271
crowdsourcing and, 155
Egyptian revolution and, 158, 246
friend request process, 261
groups, 265-266
Instagram, acquisition of, 317
“Like” button, 202, 262
marketing on, 261-264
news releases and, 349
podcasts and, 335
profiles, personal, 262
Red Bull Stratos mission, 137
restaurant pages, 250
sharing, 277
Snapchat Stories versus, 154
tagging on, 265
as unique network, 317
users, 259, 261, 283
Facebook Places, 251
Face-to-face meetings, 272-273
The Fall of Advertising and the Rise of PR (Reis), 232
Family, taking time for, 192
Fannick, Glenn, 88
Fans. See also Buyers
base of, building, 287-289
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putting first, 192
rallying, 141-142
“Fare Thee Well Tour,” 279
The Fault in Our Stars (film), 141
Fear, 192, 230
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150-151
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Feedback, 201, 240-241
Feil, Stuart, 171
Film promotion, 141
Film sequels, 321
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Fish misidentification, 253-254
500px, 314
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Flegenheimer, Matt, 391
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Flight of the Conchords, 260
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Flynn, Kevin, 91, 190
Fogarty, Mignon, 109-111
Following up, 376, 404
Food and Drug Administration, 229
Food pyramid, 142-143
Forbes, 226, 247
Forbes Insights, 170-171
Ford, 15
Fort Myers News-Press, 123
Fortune, 37
Forums:
examples of, 3, 206, 207
impact of, 65-67
importance of, 68-71
interaction in, 71-73
Four Ps of marketing, 162, 193
Foursquare, 245, 251, 316-317
Fox Business, 6
Fox News, 123
Fragmented businesses, search engine marketing in,
405-406
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Gingrich, Newt, 390
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Gizmodo, 228, 369-370, 371
Global marketplace, 131-132, 358
GlobalNewswire, 345
Global positioning system (GPS), 250-251
Globaltus, 131, 132
GlobeNewswire, 237
Gmail, 76
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Gobbledygook, 235, 236-237, 240-241, 360
The Gobbledygook Manifesto (Scott), 236
“The Gobbledygook Manifesto” (Scott), 240
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Goldstein, Steve, 97
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GolinHarris International, 142-144
Goodwill, creating, 99-101
Google:
click fraud, 125
indexing by, 383
keywords and phrases on, 340-341
as legal information source, 84
making first page on, 397-398
mobile device study, 247
mobile version, 248-249
news releases and, 344, 347, 348, 352
profile on, 90
real-time blog posts and, 146
senior executives studies, 170-171
site personality, 198-199
World Wide Raves and, 118
Google AdWords, 187, 188, 248, 399
Google Alerts, 142, 151, 383, 387
Google Doodles, 199
Google Hangouts, 334
Google Maps, 245
Google News, 268, 341, 345, 346, 384, 394
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Google Plus (G+), 90, 267-268, 335, 347, 384
Gordon, Richard, 371
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GPS (global positioning system), 250-251
GrabCAD, 297

The Graduates (film), 119-120

Graff, John M., 105

Graff, Mike, 371

Grain Surfboards, 1-3

Grammar Girl podcast, 109-110

Grammar Girl’s Quick and Dirty Tips for Better Writing

(Fogarty), 110-111
Grammy Awards, 388-389
Graphic designers, 128
Grateful Dead, 253, 279
Green, John, 141
The Greens at Cannondale, 312
The Green Short Challenge, 263-264
Greenville Hospital System, 229
Grobe, Fritz, 113, 115
Groups, Facebook, 265-266
Grubhub, 155
Gucci, 393
Guitar Player, 278
Guitars That Jam, 279
Gutenberg, Johannes, 28
Guyana, 374

Habitat for Humanity, 122

Hack the Entrepreneur (podcast), 107-109

Haisman, Tina, 123

Halligan, Brian, 209-210

Handley, Ann, 241

Hangouts, on Google Plus, 268

Happy Meals, 143

Harrison, Richard, 151-152

Harry, Prince, 381-382

Hart, Mickey, 253

Hartz, 142-143

Hashtags, 391

Hawley, Chris, 227-228

Haynes, Warren, 279

HBO, 150

Healthcare, 228-231

Health Insurance Portability and Accountability Act
(HIPAA), 228-229

Healthy Mouth, Healthy Sex! (Smith), 222

Healy, Pete, 115-116

Heath, Dan, 232

Help, getting, 412-416

Henderson, Frederick “Fritz,” 327

Hennigan, Brian, 343

Heritage Communities, 312-314

Hermes, 393

Hesse, Thomas, 66

Hightail, 59-60

Hilton, 42

Hilton, Paris, 138, 139, 382

Hinerfeld, Daniel, 129, 130

“The History of Marketing” (infographic),
322

The Hobbit, 32

HootSuite, 272, 391

Horse Twitterer, 275-276

Hotel & Igloo Village Kakslauttanen, 27, 28

HOTforSecurity, 199-200

House of Cards: Confessions of an Enron Executive
(Brewer), 173

Howe, Peter J., 377

Howell, Mark, 220

“How This California Law Firm Handles Bullying
Cases” (blog post), 83-84

How to Market to Me (blog), 63-64

HubSpot:
CEO bio page, 209-210
as content tool, 295, 302
infographics, 322-323
marketing platform, 216
search engine marketing, 404, 405
social networking and, 64
webinar series, 223
HubSpot Academy, 223
HubSpot Link Grader Search Engine Optimization
Tool, 218
Huffington, Arianna, 209
Huffington Post, 21, 82,123, 367, 393
Humor, 104-106, 241-242
Hurricane Katrina, 392
Hurricane Sandy, 391, 392-393
Hyves, 281-282

IBM, 298, 330, 337, 361, 413-414
IEEE Spectrum (magazine), 363
IFA Fair, 170
Images, 55, 200-201, 224, 275. See also Photos; Video
“I'm Feeling Lucky” link on Google, 198
iMovie, 327-328
IN1, 241-242
In a Pit with a Lion on a Snowy Day (Batterson), 418
Inbound Marketing, 410
India, 284
Industry-speak. See Gobbledygook
Infographics, 224, 321-323
Information. See also Content
background, 356-357
content, 301
developing for buyers, 43—44
legal, 84
product/service, 204-205
website, 274
Informational content, 203-204
InformationWeek, 66
InfoWorld, 145
INgage Networks, 357
Inova Health System, 229-231
Inquisitr, 393
Instagram, 2, 154, 277, 314, 315-317, 380
InStyle (magazine), 392
Intel, 361
Interactive content tools, 201
Interactive forums. See Forums
International Telecommunications Union, 10,
245-246
The Internet’s Role in Campaign 2008 (Smith), 189
Interpublic Group, 142
Interruption-based advertising, 395-397
Interruption marketing, 19-20, 192
Interviews, 166, 334
Investor Relations Group, 371
i0S, 107
Towa Caucus, 380
iPads, 245, 254-255
iPad Smart Case, 135
iPhone 6, 135, 320
iPhone 6 Plus, 135, 327-328
iPhones:
author apps for, 254-255
cases ffor, 135
cases for, 135, 241-242
children’s retailers app, 241-242
growth of, 245
launch of, 320
Live Scoring apps, 256



QR code reader, 252
video taken with, 327-328
Vine and, 283

iPods, 107, 334

Islanders Blog Box, 92

iTunes:
downloads as contest prize, 115
impact of, 99
long tail of marketing, 32, 33
online marketing, 38
podcasts and, 106, 107, 334, 335
search engine, 108
vodcasting and, 331

Jackson, Mitch, 83-85
Jackson and Wilson (law firm), 83
James, LeBron, 289
“Jam Session” (Kovalsky and Hawley), 228
Janelli, Alexandra, 257
Janesky, Larry, 209
Japan:
blog readers, 308
mobile devices, 245, 251
news release distribution services, 345
social networking, 284
Jargon. See Gobbledygook
Jarvis, Jeff, 125
Jenkins, Toby, 179
JetBlue, 60, 294
Job hunting, 18, 61-64
Johnson, Steve, 224, 233-234
John Wiley & Sons, 5
Jolie, Angelina, 25
Journalism, brand, 226-228, 242-243
Journalists:
background information for, 356-357
big picture, helping them understand, 375-376
bloggers versus, 85-86
calls to action for, 359-360
citizen, 191
content, creating with, 226-228
newsjacking and, 381-382
newsrooms and, 353-354, 356-357, 359-360, 364—
365
pitching, 375-378
press releases and, 23
reaching, 353-354, 364-365
targeting one at a time, 375
Twitter hashtags and, 391
on your team, 414—415
Julich, Bobby, 30
Jungman, Lacy, 312-314
Junk removal service, 95-96
Jurek, Richard, 370-373

Kagan, Marta, 322, 323
Kardon, Brian, 409-411
Katrina, Hurricane, 392
Kawasaki, Guy, 220, 232
Kaywa QR Code Generator, 252
Kellogg Company, 353-354, 356
Kelly, Allen, 389
Kenyon College, 266
Kerry, John, 174
Kessler, Andy, 30, 31
Keynote, 319, 320
Keysight Technologies, 397-398
Keywords and phrases:
branded versus non-branded, 218
buyers’ use of, 340-342, 347-349, 399-400
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monitoring, 387
newsjacking and, 387
news releases and, 340-342, 347-349
specific versus generic, 399-400
Kickstarter, 282
Killgallon, Martin, 390
Kindle, 149
Kiplinger, 347
Kirchoff, Lindsey, 63-64
KIRO Television, 308
KLM (Royal Dutch Airlines), 270-271
KLM Meet & Seat app, 270-271
Knight-Ridder, 4
Knowledge Storm, 221
Knox, Peter, 391
Kolkata Traffic Police, 147-148
Kongsicles, 328-329
Kopytoff, Verne, 125
Kovalsky, Corinne J., 226-227, 228
Kretchmer, Rafi, 222
Kreymerman, Ilya, 75-76
Krispy Kreme, 379-380
“Kullena Khaled Said” (Facebook page), 158

Landing pages, 401-404
Langan, Mark, 42
Late Night with David Letterman (TV show), 113, 115
Lattice Engines, 410—-411
Lawlor, Peter, 104
Lawyers, 73, 83-85, 413
Legal blogs, 83-85
Legend, John, 101
Leggat, lan, 288-289
Lesh, Phil, 279
LessLoss Audio Devices, 131-132
Lethal Sounds (video), 129
Letterman, David, 395
Levelator, 334
Levi Strauss, 325
Lexington High School (MA), 260-261
LexisNexis, 337-338
Liberated Syndication, 335
Lifetogether, 220
Lind, DeDe, 371-373
Lind, Tracey, 49-51
Lindgren, Peter, 66
LinkedIn:
blog comments and, 89
business use of, 270-271
infographics, 321-322
members, 259, 269
profiles, 269
sharing, 277
SlideShare and, 224, 320
Links:
navigation, 303
in news releases, 346-347
to social networking feeds, 356
Linksys, 256
Listservs, 55, 73
Lithuania, 132, 308-309
Live Scoring apps, 256
Livingston, Bobby, 371-372
Local language social networking sites, 284
Lochte, Ryan, 147
Lodge at Chaa Creek, 42-43
Logan, Lara, 374
Lohan, Lindsay, 393, 394
London Summer Olympics (2012), 147
London Underground, 321
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Long tail:
of marketing, 32-33
of PR, 36-37
of search, 399-400
Los Angeles County Museum of Art, 155
Los Angeles Times, 123, 125
LVL Studio, 188
Lycoming’s Thunderbolt engine, 133
Lynx Men’s Deodorant, 381-382
Lyon, Mark, 67

Mack, Owen, 331
MacMillan, John, 362-364
Made to Stick (Heath), 232
The Mad Tea Party (band), 119-120
Mainstream media. See also Media
blogs as drivers of stories in, 370-373
blogs versus, 81-83
employment trends in, 414
“Make the Number” research tour, 217
Mama Grizzlies, 164
Mancini, John, 211-212
Marantz, 334
“Marijwhatnow?” blog post, 307-308
Market2Lead, 144-146
“The Marketer’s Simple Guide to Creating
Infographics in PowerPoint,” 323
Marketing. See also specific topics
assets versus expense, 186-188
on Facebook, 261-264
four Ps of, 162, 193
interruption, 19-20, 192
long tail of, 32-33
new rules of, 37-38, 415-416
old rules of, 20-21
one-way interruption, 19-20
open-source model, 205-207
PR, convergence with, 38
sales leads as measurement of, 183, 184
sales versus, 8, 195-196
Marketing and PR plan:
buyer persona profiles, 165-168
buyer personas, examples of, 164-165

buyer personas, in product development, 169-170

buyer personas, in web marketing, 171-172
buyers, beliefs of, 174-176, 191
buyers, developing content to reach, 176-179
buyers, focusing on, 161-162
buyers, words of, 172-174
content as marketing asset, 186-188
dating analogy, 184
free, measuring power of, 184-185
goals of organization and, 162-164
measurement and, 163, 183-186
Obama example, 188-192
product/service role in, 161-162
senior executives, reaching via web, 170-171
sticking to, 192-193
template for, 179-183
Marketing Lessons from the Grateful Dead, 279
Marketing over Coffee (podcast), 333
MarketingSherpa Email Summit, 158
Marketing the Moon (Scott and Jurek), 370, 400
Marketwired, 237, 345
Marriott, 42
Maruna, Franz, 205-206
Mary Kay, Inc., 60-61
Mary Kay Pink Cadillac, 60-61
Mashups, 120-121
Massachusetts Family Insurance Blog, 296-297

Mayer, Marissa, 209
McBride, Shaun, 154-155
McCain, John, 190, 191, 192
McDermott, Chip, 39, 40
McDonald’s, 143

McGee, Cara, 75

McGlynn, Clinton & Hall Insurance Agencies, 296

McGlynn, Lawrence, 296-297
McGuire, Tim, 232
McKee, Melissa, 276
McKee Pownall Equine Services, 276
McKesson, Deray, 153
McNeight, Mary, 328-330
Measurement:
marketing and PR plan and, 163
metrics for, 185-186
new rules of, 183-184
sales and, 213, 217-218
Media. See also Mainstream media
importance of, 22-23
new rules for reaching, 366-378
pitching, 375-378
policies on, 95
PR and, 21, 22-23
Media alerts, 383
Media Marmot Search Tool, 364
Media relations, 368-370
Media rooms. See Newsrooms
MediaRoom service, 354
Media tip lines, 375, 384-385
Meerkat, 152, 153, 154
Meetings, face-to-face, 272
Mentos, 113, 114-115, 116, 331
Message boards, 55
Methodist Church, 418
Michelin USA, 379-380
Microsoft, 361

Microsoft PowerPoint, 222, 224, 275, 319, 320, 323

Microsoft Word, 80, 237
Microtargets, 164. See also Buyer personas
Middle names, 400-401
Million Dollar Coupon, 123
Mind-set, 142-144, 409
Min-i-Mags 4 Mini People, 247-248
Mirman, Eugene, 260-261
Mixi, 284
Mobile apps, 56, 107
Mobile computing revolution, 245-248
Mobile-friendly websites, 248-249
Mobile Google, 248-249
Mobile listening apps for smartphones, 107
Mobile marketing:
app examples, 255-256
audience, building with, 249-250
geolocation and, 250-251
mobile computing revolution and, 245-248
mobile media room and, 254-255
QR codes for, 251-254
websites, mobile-friendly, 248-249
WiFi network names and, 256-258
Mobile media room, 254-255
Mobile phone bill shock, 150-151
Mobile recording gear, 334
Momentum, 152
Monitoring:
blogs, 87, 88-89, 114-116
keywords and phrases, 387
Montez, Sonia, 119-120
Morning Edition (radio show), 66
Moschella, Bill, 229



Movie promotion, 141

Movie sequels, 321

MSNBC, 6, 125, 327

Mubarak, Hosni, 158

Multimedia content for newsrooms, 357
Murray, David, 63

Musgraves, Kacey, 289

Music, 65-66, 69, 70, 72, 122, 253. See also iTunes
MyBO, 190

Mychaskiw, Marianne, 392

MyPlate, 142

MySpace, 284

Nadal, Rafael, 256
Nalgene bottle videos, 101
Nalty, Kevin, 331
Names, 256-258, 273, 300, 400-401
Naples Daily News, 123
NASCAR Dads, 164, 174
Nasdaq Stock Market, Inc., 174
Nastor, Jon, 107-109
Nation, 90, 190
National Community Church, 417-419
National Football League (NFL), 18, 379-380
National Healthcare Marketing Summit, 229
National Instruments, 105
National Resources Defense Council (NRDC),
128-130
Natural search results, 396
Naughton, Jim, 49
Navigation links, 303
NBC, 123, 147
Needs analysis for newsrooms, 355
Negativity, 192
Nerdist, 371
Netflix, 32, 33, 38
Netherlands, 284
Netscape Navigator, 28
“The Network Effect: Telecom’s Socioeconomic
Impact” (video series), 99-101
New England Cable News, 377
New England Patriots, 379-380
New Marketing Masterclass, 293
New Media and PR class, 266
The New Rags (band), 119-120
New rules. See also Old rules; specific topics
of job search, 61-62
of marketing, 37-38, 415-416
of measurement, 183-184
of media relations, 368-369
of news releases, 339-340
of PR, 34-36, 37-38, 415-416
for reaching media, 366-378
The New Rules of Marketing & PR (Scott), 5-7, 79,
274, 400
The New Rules of PR (Scott), 45, 121, 221, 341
The New Rules of Sales and Service (Scott), 195, 246,
319-320
The New Rules of Selling (Scott), 319-320
New Rules of Social Media books series (Scott), 167,
186
The New Rules of Viral Marketing (Scott), 121
News, 138-140, 381. See also Newsjacking, 384
News2U, 121, 345
News conferences, live, 383-384
NewsEdge Corporation, 3—4, 337-338
NewsFire, 387
Newsjacking:
brand damage and, 392
current events, tying your news to, 387-390
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defined, 143
DeflateGate and, 379-380
finding news for, 385-390
for fun and profit, 393-394
Google Plus and, 384
journalists and, 381-382
keywords and phrases, monitoring, 387
live-streaming and, 383-384
media alerts and, 383
media tip lines and, 384-385
of news about you, 390
newsroom and, 383
news stories, commenting on, 384
Obama and, 380-381
pitching media and, 376
real-time marketing and PR and, 143
speeches and, 383
techniques for, 382-385
tracking people you know, 386-387
Twitter as tool for, 385, 389-390, 391
Newsjacking (Scott), 274, 381
Newsletters, 50, 222
News releases. See also Newsrooms; Press releases
another company’s announcement, using to react
to, 151-152
buyers, driving into sales process, 342-343
clients/prospects and, 349-350
distribution services for, 344-345
keywords/phrases buyers use, 340-342, 347-349
links in, 346-347
new rules of, 339-340
on newsrooms, 352
RSS feeds and, 345-346
searching and browsing, optimizing for, 355-356
social media tags in, 349
strategy, developing, 343-344
web and, 339
website, simultaneously publishing on, 346
Newsrooms. See also News releases
about, 351-352
background information in, 356-357
best practices for, 354-361
bloggers, embracing, 360
calls to action for journalists, 359-360
content for, 358-359
events, listing, 359
experts, showcasing, 361-364
global, going, 358
goobledygook, avoiding, 360
journalists, reaching, 353-354, 364-365
multimedia content, 357
needs analysis, 355
newsjacking and, 383
news releases on, 352, 355-356
product specs and other data, 357-358
purpose of, 364-365
RSS feeds, 360-361
as search engine optimization, 352
social networking feeds, links to, 356
Newstex, 254255, 369
New York City, 154, 342
New Yorker, 82
New York Islanders, 92
New York Police Department, 227
New York Times:
aspiring to, 223
changes of, 415
Grammar Girl in, 110
online news site, 82
real estate marketing in, 123
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New York Times: (Continued )
Tourism Whistler media room compared to, 364
Twitter and, 391
video and, 100
web-as-a-city metaphor, 57
New Zealand All Blacks rugby team, 104
NFL (National Football League), 18, 379-380
Nikon, 68-69
Nikonians: The Nikon User Community, 68—-69
Nine Inch Nails (group), 281
Norton antivirus software, 389
Not Another Junky Blog, 95-96
NPR, 6, 50, 66, 125, 129, 130
NRDC (National Resources Defense Council),
128-130
Numa Numa Dance, 114

Oakley, 149-150
Obama, Barack:
campaigns, 90-92, 175, 188-192
Instagram and, 380-381
newsjacking by, 380-381
social media and, 90-91
Teacher of the Year Award ceremony, 144
Obama, Michelle, 142
Ocean Frontiers Ltd., 262-264
The Office, 330
Ohio Art, 390
Ohio State University, 291
Old rules. See also New rules
ignoring, 25-26
of job search, 62
of marketing, 20-21
of PR, 24-25
Olivia (buyer persona), 178, 179
Olsen twins, 305
Olympics, 29, 147
O’Neal, Shaquille, 395-396
1-800-GOT-JUNK?, 95-96
100 Job Search Tips from Fortune 500 Recruiters (EMC
Corporation), 222
One-way interruption marketing, 19-20
Online forums. See Forums
Online newsrooms. See Newsrooms
Online security market, 199-200
Online video channels, 330
“On Message: The Market for Marketing-Specific
Content Management” (Scott), 357
On the Journey to Prompting Loyalty with Prepaid
Customers (Kretchmer), 222
ooVoo, 265
Open Cycle (OPEN), 29, 30-32, 209
Open-source marketing model, 205-207
Operation New Horizons, 374
The Oprah Winfrey Show, 36, 110
Oracle, 144-145, 147, 177
“Oracle Joins the Party” (blog post), 145-147
Orkut, 284
Our Daughter’s Wedding (band), 119-120
QOutsell, Inc., 124-126

Pabst Brewing, 331
Pacheco, Rebecca, 316
paidContent, 125

Palin, Sarah, 164

Palmer, Amanda, 280-282
Paplauskas, Tomas, 132
Paramount Pictures, 19
Patch, Ryan, 30

PATH railroad, 391

Payne, Joe, 144-146
PayPal, 248
Pbworks, 223
PC World, 145
Pearlman, Robert, 71-72
Pedersen, Isabel, 363
Pedersen, Mike, 4648
Penn, Christopher S., 249, 250
Pennsylvania State University, 289-292
Penton Media, 151
Perfetti Van Melle USA, 115
Periscope, 152-153, 154
Peters, Tom, 220
Peterson, Jim, 35-36
Petowsky, Eric, 373
Pew Internet & American Life Project, 90, 189
Peyton, Mike, 305
Phelps, Michael, 147
Phone interviews, 334
Photos:
as content marketing, 310-311
marketing expensive products with, 314-315
real people versus stock photos, 312-314
release forms for, 313
thought leadership and, 224
on Twitter, 274-275
on websites, 200-201
Photoshop, 77
Phrases. See Keywords and phrases
Piktochart, 323
Piner, Michael, 263-264
Pink Cadillac, 60-61
Pinterest, 314, 317-319, 349
Pitches, nontargeted, 367-368
Pitt, Brad, 25
Pitt, Harvey, 173
Playboy, 371-373
Playboy Satellite Radio Channel and website, 371
Plumbing business, 44—45
Plushgun (band), 119-120
Podcasting and podcasts:
app for, 107
blog, as companion to, 335
broadcast radio versus, 106
changes affecting, 106-107
church, 49-50, 109
editing, 331
grammar tips, 109-110
hosting and distributing, 335
interaction with other media, 128
iTunes and, 106
mobile listening applications for smartphones and,
107
phone interviews for, 334
podcasting as term, 107
postproduction editing, 334
preparing show, 333
promoting, 335
recording, 333-334
sales and, 107-109
tagging, 334
thought leadership and, 224-225
Point-of-sale sign-up systems, 250
Police, 147-148, 157, 227, 307-308
Policies:
on blogging, 95, 298
on media, 95
on social media, 95, 413-414
Political advocacy on websites, 128-129
Political blogs, 91-92



Political campaigns, 190, 192
Political videos, 190
Pollan, Cliff, 325
Posner, Henry, 69, 70-71
PowerPoint, 222, 224, 274, 319, 320, 323
Pownall, Mike, 275-276
Prada, 393
Pragmatic Marketing, 224, 233
Presidential elections (U.S.):
2004, 164, 174
2008, 90-92, 164, 175, 188-192
2012, 90, 164-165, 380-381, 390
buyer personas and, 164-165, 166, 174-175, 190
social media in, 190
Presidential Libraries and Museums, 251
Press pages. See Newsrooms
Press releases, 23, 337-339. See also News releases
Press rooms. See Newsrooms
Prezly, 188
Printing press, 28
Privacy, on blogs, 299
Private Parts (film), 150
PR MatchPoint, 123
PR Newswire, 237, 337, 341, 345, 352, 354, 383
Procter & Gamble, 19, 416
Product managers, 233-234
Products:
commodity, 102-104
descriptions of, 241-242
donating to those in need, 149-150
information about, 204-205, 357-358
introducing, 204-205
marketing and PR plan, role in, 161-162
Professional Deck Builder (magazine), 18-19
Profiles:
Facebook, 262
Google, 90
LinkedIn, 268-269
PRSA (Public Relations Society of America), 338
PRWeb, 123, 345, 383
Psy (pop star), 112
PTC/USER World Event, 287
PubliCola, 308
Public relations (PR). See also specific topics
clip books as measurement of, 183-184,
184-185
long tail of, 36-37
marketing, convergence with, 38
media and, 21, 22-23
metrics for, 183184, 184-185
new rules of, 34-36, 37-38, 415-416
old rules of, 24-25
third-party ink and, 22
Public Relations Society of America (PRSA), 338
Publishers, thinking like, 48
Publishing industry blogs, 97, 308
Puma, 331

QR codes, 251-254

Queensland, Australia, 102-104, 155-157
Queensland Police, 157

Questlove, 153

Quick and Dirty Tips podcast network, 109
Quigley, Stephen, 266

Quinn & Co., 103

Quotes from buyers, 403

Radar, 393
Radio broadcasting, 106
Radler, David, 312-313
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Rako, Paul, 398
Rambeau, Dee, 352
Raytheon, 226-228, 414
Ready to Wear (Pedersen), 363
Real estate marketing, 40—41, 123, 314-315
Reality Check (Kawasaki), 232
Really simple syndication (RSS) feeds. See RSS feeds
Real-time marketing and PR:
advertising based on real-time events,
147
blogs, 144-147
“The Bridge” approach, 142-144
citizens, responding to, 147-148
crowdsourcing, 155-158
donating products, 149-150
fans, rallying, 141-142
news and, 138-140
newsjacking and, 143
news releases, 151-152
real-time mind-set, developing, 142-144
regulatory change in your industry, commenting
on, 150-153
Twitter, 150
video feeds, live, 152-155
Real-Time Marketing & PR (Scott), 139
Real-time mind-set, 142-144
Recording gear, mobile, 331
Red Bull Stratos mission, 137-138
Red Hat, 146
Refrigerators, 169-170
Regulation, industry, 150-153, 228-231
“Re:” in email subject lines, 367-368
Reis, Al, 232
Release forms, 313, 326-327
Reporters. See Journalists
Research, usability, 133-134
Researching buyers, 166-167, 174
Research reports, 223-224
Restaurants, 250, 251, 253-254, 318
Return on investment (ROI):
of blogging, 79
as measurement approach, 183
Reuters, 103, 337
Revella, Adele, 167, 168
Review sites, 55, 75, 90, 284
Revolution 2.0 (Ghonim), 158
Reznor, Trent, 281
Rhythm Devils, 253
Ricciani, Rich, 123
Rice storage, 169-170
Richard, Chuck, 124, 125-126
Rich Site Summary (RSS) feeds. See RSS feeds
RightNow Technologies, 177-179
The Rise of the Digital C-Suite (report),
170
Ritz-Carlton Hotel Company, 288
Roadrunner Records, 281
Robertson, Philip, 265, 266
Robocalls, 192
“Rocky Earns His Rest,” 242
ROL. See Return on investment (ROI)
Rolling Stone, 22,278
The Rolling Stones, 120
Romney, Mitt, 90, 191, 390
Roots, putting down, 118
Rose, Pete, 122
Rotten Tomatoes, 282, 321
Rovner, Mark, 264
Rowling, J. K., 25
RRAuction, 371-373
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RSS feeds:
blogs and, 301
newsjacking and, 386-387
news releases and, 345-346
newsrooms, 360-361
podcasting and, 106
vodcasting and, 331
Rubel, Steve, 337
Rugby, 104
Role of Sharing More than Selling, 277-280
Rules of World Wide Raves, 117-119
Russinovich, Mark, 65-66

Sacca, Chris, 153
Salem Health, 229
Sales:
closing deals, 205
communicating with customers after, 213
content strategy for improving, 214-218
informational content and, 203-204
marketing versus, 8, 195-196
measuring and improving, 213, 217-218
podcasting and, 107-109
product/service information and, 204-205
transformation, need for, 194-196
web content, influence on, 196-197
Sales Benchmark Index, 214-218
Sales cycle, 203-204, 340-341
Sales leads, 183, 184, 331
Salespeople:
CEOs as, 209-210
as content curators, 207-208
educating about new buying process, 210-211
generating attention with, 415, 416
reputation of, 194
role of, 194
Sam the Athlete (buyer persona), 167-168, 177
Sandler, Adam, 115
Sandusky, Jerry, 289, 290
Sandy, Hurricane, 391, 392-393
San Francisco Chronicle, 125
Santorum, Rick, 390
Sarbanes-Oxley Whistleblower Hotline rule, 172-173
Sastre, Carlos, 29
Saturday Night Live, 372
Scala, Inc., 405-406
Schmidt, Dave, 236, 240-241
Schwartz, Larry, 369-370
Scott, Alan, 68-69, 70
Scott, Allison, 13, 77, 141, 288
Scott, Yukari Watanabe, 27, 138, 287, 308
Sea Change Strategies, 264
Searchblog, 125
Search engine advertising, 396-397
Search engine marketing:
blogs and, 397-398
carving out search engine real estate, 400—401
content, keeping old, 404-405
defined, 396
in fragmented businesses, 405-406
Google, making first page on, 397-398
interruption-based advertising versus, 395-396
long tail of search, 399-400
search engine optimization, 398-399
web landing pages to drive action, 401-404
Search engine optimization (SEO), 352, 396, 398-399
Search engines, 118, 303-304. See also specific search
engines
Search Engine Watch, 125, 399
Seattlecrime.com, 308

Seattle Police Department, 307-308
Security Moms, 164, 174
Sedwick, Rebecca, 83-84
Senior living centers, 312-314
SEO (search engine optimization), 352, 396, 398-399
“The Sequel Map” (infographic), 321
Service Dog Academy, 328-330
Services, 161-162, 204-205
Service set identifier (SSID), 256
Sethi, Ramit, 223
The Shadowbox, 280
Sharapova, Maria, 256
Shareholder.com, 172-174
Sharing More Than Selling Rule, 277-280
The Sharpie Blog, 305-306
Shatner, William, 122
Sherlock, 75
SHIFT Communications, 249, 349
Shopping sites, 284
Shore Communications Inc., 370
“Shorten Your Sales Cycle: Marketing Programs That
Deliver More Revenue Faster” (Scott), 340
Short message service (SMS), 250
ShortsTV, 100-101
Sierer, Todd, 105
Signage, digital, 405-406
Signal integrity, 397
Sign-up systems, point-of-sale, 250
Silver, Trent, 393-394
Silver Oak, 287-289
Simonis, Linas, 308-309
Singapore Airlines, 337
Sinville, MaryAnne, 332
SitOrSquat (app), 255-256
606 Congress (restaurant), 254
60 Minutes, 325, 374
Skydiving record, 137-138
Skype, 334
Slashdot, 66
SlideShare, 121, 212, 224, 319-321
Slingerland, Stephanie, 353, 354
Smartphone cameras, 327-328
Smartphone mobile listening apps, 107
Smith, Aaron, 189
Smith, Bradley H., 173, 174
Smith, Colin, 341-342
Smith, Helaine, 222
Smith-Winchester, Inc., 240
The Smittens (band), 119-120
SMS (short message service), 250
SMTP.com, 151
Snapchat, 152, 153, 154, 155
Snapchat Stories, 153-155
Social bookmarking, 56, 129
Social media:
cocktail party analogy, 57-58, 261, 285
conferences/events, integrating into offline,
286-287
defined, 56
fear of, 411
job search and, 62-64
policies on, 95, 413414
in presidential elections, 190
share buttons on websites, 202
tags in news releases, 349
types of, 55-56
web-as-a-city metaphor, 56-58
Social Media Metrics (Sterne), 186
Social networking. See also Social media; specific sites
agility and, 59-61



crisis communications and, 289-292
defined, 55, 56
exercise compared to, 292-294
fan base, building, 287-289
fans, connecting with, 280-281
feeds, newsroom links to, 356
fundraising via, 281-282
original ideas for, 316-317
Ppages, optimizing, 285-286
personal branding and, 272-275
popularity of, 262
role of, 262-263
sharing tools on blogs, 301
sites, selecting, 283-284
success and, 74-77
thought leadership and, 286
Society for the Prevention of Cruelty to Animals, 276
Socol, Jay G., 306-307
Sofia, Bulgaria, 294
Software, 300, 333-334, 389
Software Marketing Perspectives Conference & Expo,
340
Solomon, Lisa, 73
Solosez, 73
Soni, Rebecca, 147
“Sony, Rootkits and Digital Rights Management
[DRM] Gone Too Far” (blog post), 65—-66
Sony BMG Music, 65-66, 69, 70, 72
SoundSoap, 334
Soundtrack, free, 119-120
Southall, Ben, 104
South by Southwest Interactive Festival, 92, 260
Space Center Houston, 252
Spam, 301, 366, 367-368
Spangenthal-Lee, Jonah, 308
SPD Blotter (blog), 307-308
Speeches, 383
Spike TV, 115
Sports blogs, 92
Sports Hlustrated, 168
Spyder Wright Surfboards, 1
SSID (service set identifier), 256
Starbucks, 161-162
Starwood, 42
Stelzner, Michael A., 221
Stern, Howard, 150
Sterne, Jim, 186
Stewart, Jim, 248-249
Stew Art Media, 248
Stitcher, 107
Stock photos, 312, 314
The Stranger, 308
TheStreet.com, 125
StumbleUpon, 129, 349
Sullivan, Danny, 125
Sun, 371
Sunrises at 31 Bow Street (photo series), 314-315
Super Bowl, 143, 296-297
Super Tuesday, 380-381
Surfboards, 1-3
Surfs Up New Hampshire, 316
Survey-based thought leadership, 233-234
Survey reports, 223-224
Swan, Wayne, 157
Swift, Taylor, 32
Symantec, 388-389

Tags and tagging, 262, 305, 334, 349
TapMedia, 252
TechCrunch, 375, 384
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Technorati, 349
TechTarget, 221
Telifonica, 100
Telstra, 99
Tennis match apps, 256
Testimonials from buyers, 403
Text 100 (PR agency), 93
Text mining, 88
Textron Inc., 132-133
Theater Church, 417-419
Theis, Anne, 229
TheStreet.com, 125
Third-party ink, 22
This Paper Clip Is a Solution (Schmidt), 236
Thomson Corporation, 4
Thomson Reuters, 4
Thorne, Bev, 40-41
Thought leadership:
about, 219-220
content, authorship of, 232-233
content, creating, 225-226
content, creating with journalists, 226-228
content, forms of, 220-225
content and, 52
external, leveraging, 231-232
in healthcare, 228-231
in highly regulated industries, 228-231
social networking and, 283
survey-based, 233-234
Thunderbolt engine, 133
Time, 278, 371
Tina Haisman Public Relations, 123
Tip lines, media, 375, 384-385
T™MZ, 381
Today show, 22,113, 115, 259
Top Gear, 32
Toronto Star, 371
Tour de France, 29
Tourism market, 58-59, 102-104, 293-294, 347-348,
399-400, 401-402
Tourism Queensland, 102-104, 331
Tourism Whistler, 364-365
Toyota, 389-390
Trace and Trust, 254
Transparency in blogging, 2908-299
Transportation Security Administration (TSA),
241-242
Trash, eliminating, 39-40
Travel market, 58-59, 102-104, 293-294, 347-348,
399-400, 401-402
Treadwell, Charlie, 388-389
Tricycle market, 165
Triggers, creating, 118
Trinh (buyer persona), 178
Trinity Cathedral, 49-51
TripAdvisor, 267, 284, 293
Trucks, Derek, 279
TRUSTe, 146
Truthfulness in blogging, 299
TSA (Transportation Security Administration),
241-242
Tumblr, 76, 77, 141, 283
TV-industrial complex, 19, 43-44
TweetDeck, 142, 272, 391
Tweetup, 272
Twitter. See also Periscope; Vine
agility and, 60-61
apps for, 272
background image on, 274
banner image on, 275
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Twitter (Continued )
bio on, 274
book tours and, 110
crowdsourcing and, 155, 157
DeflateGate and, 379-380
face-to-face meetings and, 272
horse Twitterer, 275-276
interaction with other media, 128
job search using, 63, 64
location on, 273
media relations team, feed for, 356
name on, 273
as newsjacking tool, 385, 389-390, 391
news releases and, 349
pages, 273-275
photo on, 274
in political campaigns, 192
real-time marketing and PR and, 142, 150
sharing, 277
Snapchat Stories versus, 154
Twitter ID on, 273
as unique network, 316
users, 259
uses of, 271-272
web-as-a-city metaphor, 57
website information on, 274
Twitter Direct Messages, 76-77
Twitter 1Ds, 273
Twitter Search, 63
“200 Million Members” (infographic), 321-322
TypePad, 300

U2, 32,320

Uber, 148-149

Underwood, Nate, 313

Uniform Resource Locators (URLs), 90, 274, 300, 404

United Press International (UPI), 371

Universities. See Colleges and universities

University of Ontario Institute of Technology, 361—
364

University of Pennsylvania, 101

“The Untethered Executive: Business Information in
the Age of Mobility,” 247

“Upgrade to Canada” social program, 58-59

UPI (United Press International), 371

URLs (Uniform Resource Locators), 90, 274, 300, 404

U.S. Air Force, 298, 373-375

U.S. Marine Corps’ Marine Week, 92-93

U.S. National Archives, 251

U.S. News & World Report, 166

U.S. Securities and Exchange Commission, 173, 229

Usability tests and research, 133-134

US Airways, 19

USA Today, 110

Vacation travel planning, 318
Vanity Fair, 278
VelocityPage, 107, 108-109
Venn, Tania, 95-96
Venture capitalists, 121, 122
Verizon, 99
Video. See also YouTube
airline safety, 104
business-casual, 325-326
buyers and, 324-325, 332
colleges and universities, 101
contests, 102-104, 115
customer-generated, 101-104, 331
dog training, 328-330
expertise, showcasing with, 328-330

fun and humor in, 104-106
getting started with, 330-331
goodwill, creating wuth, 99-101
live feeds, 152-155
online channels, 330
political, 190
release forms for, 326-327
role of, 99
sales leads generated by, 332
senior executive use of, 170-171
smartphone cameras for, 327-328
thought leadership and, 225
Video blogging, 105, 331
Videoconferencing, 268
Video in the C-Suite (report), 170-171
Video-sharing sites, 55, 330. See also YouTube
Vimeo, 99, 330
Vine, 154, 283
VIP Realtors, 123
Viral web content. See also World Wide Raves
about, 112-113
coupon for home, 123
creating, 113-114, 121-122
Creative Commons and, 120-121
explosive news and, 124-126
GoldenPalace.com, 122
Mentos/Diet Coke, 113, 114-115, 116
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